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https://www.on-the-slope.com/corporate/wp-content/uploads/2023/02/report_2021-2022_PC.pdf
https://www.on-the-slope.com/corporate/wp-content/uploads/2023/02/report_2021-2022_PC.pdf
https://www.0101maruigroup.co.jp/ir/pdf/impactbook/2023/impactbook_all.pdf
https://www.0101maruigroup.co.jp/ir/pdf/impactbook/2023/impactbook_all.pdf

implementation

the organization’s business model

activities

growing Tony's
Open Chain

pushing for human rights
& environmental due

diligence legislation

investing in
markets & impact

Tony’s 5 Sourcing
Principles & cocoa
community development

‘crazy about chocolate’
aka Tony's products
‘serious about people’

aka impact on humans
protecting the
environment & offsetting

make 100% slave free
the norm in chocolate
by driving awareness
and leading by example
- so that we inspire
others to act

deliver world-class impact in West Africa
& scale up Tony’s Open Chain

foster an inclusive environment where
people can reach their potential

lead by example as a scalable,
financially viable impact company

inspire brand ambassadorship
through striking comms & chocolate
products that delight

VALUE CREATION MODEL

() Tony's Chocolonely annual report 2021/2022

outputs

results of activities

more cocoa sourced according to
Tony's 8 Sourcing Principles =
less poverty, less illegal labor and
more enabled cocoa communities

processes & facilities
produce more sustainable
& traceable chocolate

more chocolate products
made according to
Tony's B Sourcing Principles
available on store shelves

shifting public thinking

& increasing awareness,
leading to a higher demand

for sustainable products

legal frameworks that hold
companies accountable for
their entire supply chains

purchasing practices that
prioritize human rights
and the planet

purchasing according to
Tony’s 5 Sourcing Principles
combined with increased awareness
of the 1ssues in cocoa

more diverse talent
& a growing global team,
with maximized potential

outcomes

impact of results

cocoa farmers have a decent

standard of living & partner

cooperatives are empowered
business partners

more processors
& manufacturers provide
sustainable chocolate products

retailers are responsible
sellers and offer sustainable
chocolate options

Choco Fans are
- o - - informed consumers

governments rigorously

implement human rights
& environmental due
diligence frameworks

chocolate companies
are responsible
industry actors

Mission Allies
- collectively lead by example
& inspire others

Team Tony’'s
is strong & diverse
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1.2. MRLET DR - RIEFEBMORARES
@ Northvolt (BRRFEIZE Tz \yTY—HIENS O—/\)LEEIR)
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A growing market

Ourworld |

With the market's rapid acceleration towards an electric future
and the global shift towards net-zero, we are in a strong position to
emerge as a significant player in the energy transition.

Tackling the climate crisis is prompting a holistic response from all
segments of society and industry. While there is no single solution,
batteries play a crucial role in the energy transition — enabling the
electrification of vehicles as well as the storage of energy to sup-
port electricity grids and the use of renewable energy.

We are serving segments of industry seeking premium battery solu-
tions, both in terms of performance and sustainability. Today, we are
primarily serving the European automotive industry with customers
including BMW, Violvo Cars, premium brands of the VW Group and
Scania.

These customers have high requirements on battery capabilities
which we are meeting through solutions based around lithium-ion
nickel, manganese, cobalt (NMC) cathode chemistry — a technology
with the highest energy density currently available for commercial
production. The battery represents roughly 40% of the total cost of
an electric vehicle, and between 30-40%" of its production carbon
footprint — making this a critical component in vehicle manufactur-
ers' final offering to their customers.

We are also delivering battery systems (modules and packs) to
industrial vehicle segments. Here, our customers include Swed-
ish mining group Epiroc, which requires robust, high-performance
baftery packs for the challenging application of electrifying under-
ground mining vehicles.

Battery energy storage has a key role to play in enabling the inte-
gration of renewable energy by providing flexibility and stability to
electricity grids. We are serving this relatively new market by offering
complete energy storage solutions based around our own cells, in-
tegrated into battery modules, packs and systems.

Finally, we are developing a high-performance product for the new
emerging market of electric aviation. Through Cuberg, a fully-owned
subsidiary based in the San Francisco Bay Area, we are developing
a novel lithium metal anode technology which holds higher energy
density than conventional lithium-ion technology — a key criteria for
the aviation industry. Here we see great opportunity for Northvolt to
establish an early leading position.

Our key market segments

A
l| II Energy Storage Industrial

Battery demand by application type (GWh)

Europe

- Industrial vehicles

- Energy storage
Trucks and buses

B Lght vehicles

2022

2025

2030

Note: Unconstrained demand, data does not include demand from

* Published passenger vehicles LCA.

northvolt  Sustainability and Annual Repart 2022

Global trends

Across industry and society, an unprecedented momentum for change
is driving the transition to a sustainable economy. We have identified
four key trends which are impacting the markets in which we operate.
' By adopting a different approach compared to the traditional battery
_.industry, we are uniquely pomt;gn

to deliver.

W st

o

DECARBONIZATION

ELECTRIFICATION AND TECH INNOVATION

Ourworld |

miere-mobility, marine, consumer electronics or power tools markets.

Sources: S&P Global, BNEF, Interact Analysis

Our impact |

RAW MATERIAL DEPENDENCE

Our people & culture

Ourstructure |  Our performance

- Tl - ).
REGIONAL RESILIENCE AND
INDEPENDENCE

Trend

A rapidly accelerating industrial and societal
shift towards reducing dependence on fos-
sil-fuels, driving the adoption of renewable
energy

Increased attention being paid by market ac-
tors to environmental, social and governance
(ESG) performance of companies

A general heightening of expectations that
the manufacturing of products and sourcing
of raw materials is undertaken in a sustaina-
ble manner

Anincrease in the number of vehicle man-
ufacturers phasing out combustion engine
production in favor of electric transportation,
creating strong demand for battery solutions

Supportive EU and Morth American regula-
tory frameworks facilitating zero-emission
targets for vehicles

Electrification of other industrial areas
gaining momentum .g., mining, maritime,
manufacturing and aviation

Rapid technological development in the bat-
tery sector and broader industrial ecosystem

Increasing dependence on raw materials
for battery manufacturing, with demand for
most battery minerals set to outpace global
supply

Growing awareness of adverse environmen-
tal and social impacts associated with the
traditional battery raw material supply chain

Heightened geopolitical unrest exposing the
long-term risks of highly globalized supply
chains

Geographic concentration of key raw mate-
rials suppliers

Growing momentum for regulatory meas-
ures to drive and create local supply chains

Northvolt approach

Leverage a vertically integrated model with
a commitment to use fossil-free energy and
circular solutions to enable:

+ Control of raw material sourcing to secure
sustainable supply of critical materials

Recycling of end-ofHife batteries and pro-
duction scrap to reduce dependence on
virgin raw materials and avoid excessive
third-party recycling costs

Working with our suppliers to support de-
carbonization across the full value chain

(HFT) Northvolt Sustainability and Annual report 2022

Establish a world-leading platform for battery
innovation through cutting-edge R&D and
close collaboration with customers, academ-
ic institutions and industry actors

Secure long-term supply agreements for
sustainable raw materials, whilst developing
recycling capabilities to enable a reduction
in dependence on virgin materials

Establish a lithium conversion plant to
improve the accessibility of raw materials
within our own value chain and in Europe

Adopt a proactive approach to local sourc-
ing of materials, components and equipment
wherever possible, whilst nurturing the
emergence of new European value chain
activities for the battery industry
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https://www.datocms-assets.com/38709/1684304946-northvolt_sustainability_and_annual_report_2022.pdf
https://www.datocms-assets.com/38709/1684304946-northvolt_sustainability_and_annual_report_2022.pdf

PLANT-BASED

CU RRENT STATE OF e PROTEIN ALTERNATIVES
THE FOOD SYSTEM W, =< 47.99" 5%

= % LESS
Innovation is essential to address the most pressing challenges of our glob- 30-907&
al food system. Confronting inflation, supply chain disruptions, and the 0.
need for nutrition security and climate goals requires creative solutions. 0°0 72-99%LEss
By embracing innovative approaches, we can cultivate a more sustainable,

resilient, nourishing, and inclusive food system.

Meeting Nutrition Security and Climate Goals
Innovation is vital to achieve nutrition security and global climate goals, enabling sustainable food
Addressing Inflation and Supply Chain Disruptions Shifting from Food Security to Nutrition Security systems that minimize environmental impacts. There is a material link between consumer spend-
Persistent inflation and supply chain disruptions present ‘The global food system is transitioning from food security ing and sustainability claims’, and the plant-based foods industry and alternative protein solutions
significant obstacles to the food system. Innovations are to nutrition security, emphasizing nutrient-rich diets rath- exemplify innovative approaches to reducing greenhouse gas emissions and promoting healthies
crucial deflationary levers to reorient supply chains and er than simply meeting caloric needs. This shift, driven by diets. Companies like Benson Hill utilize technology and genetic insights to create sustainable
tackle core issues. Emphasizing local and transparent consumers’ “food is health” movement and organizations ingredients, enhancing crop nutrition per acre while conserving resources. Prioritizing innovation
supply chains allows companies to adapt to inflationary like the United Nations, advocates for healthier, more in the food system allows us to work towards the Paris Agreement’s climate goals and provide
pressures and disruptions, ensuring more accessible, cli- sustainable food options. By focusing on nutrition secu- nutritious food for our expanding global population.
mate-friendly, healthy food options. rity, the food industry is developing innovative solutions

to combat malnutrition, obesity, and other health concems,

T ESTIMATED THAT emphasizing both calorie quantity and quality,

FOOD PRODUCTION contributing to global well-being. - AGRI-FOOD SYSTEM 4x BY
MUST INCREASE GLOBALLY EMISSIONS COULD REACH 2050,

missing our chance at a 2°C level world'

BY A to feed 10 billion people N NEEDS /% 1o keep up with exponential |1
by 2050, based on 2009 O INCREASE demand from population LS
benchmark' BY UPTO growth and affluency”

-
1) Zintizus, Bain & Ca: “Focd Tech: Turing Promise intol " JUNE 2022 -
2) Henchianet. al "Furure Prosein Supply and Demard’, Foods 2017, 6, 53; dal-10 3380/ foods6070053 .
DL e L Hill 20:

4) Good Food Insitute, Plane-Based Mest fise & Growing World
i

(i Fr) BensonHill ENVIRONMENTAL SOCIAL & GOVERNANCE REPORT 2022

®3) Too good to go

A GLOBAL SPARKS OF
roblem hop

OK, so here’s the bad news. Because there’s another way of
reading these numbers:

. By saving just a quarter of the food currently lost or
Worldwide, eople go to bed hungry (FAO, 2022). o
peopleg gry ( ) wasted globally, we could feed all 828 million people

Despite this shocking statistic, almost of food affectad by hunger (FAO, 2022},

R e e S ER 2 That's the kind of challenge we can’t turn down.

And luckily, we' t tackling it alone:
Not only that, but Russia’s invasion of Ukraine has caused nduckdly, were not tacling It alone

food, fuel and fertiliser prices to soar (WFP, 2022). In politics, 2022’s COP27 included food waste on the

agenda for the first time.
These factors, along with the climate crisis and the g

COVID-19 pandemic, mean that food instability and in-
security are timely, urgent and truly global problems.

Inretail, 40% of the world’s 50 largest food companies
now measure and report food waste, with 20%
committing to reduction programmes
(Champions 12.3, 2022).

Consumers are doing their bit too, with an 80% post-
pandemic rise in people searching online for ways to
increase the life of food items (Capgemini, 2022).

A hopeful situation, right?
You got it.

A hopeless situation, right?
Wrong.

(HiFT) Too good to go IMPACT REPORT 2022
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https://bensonhill.com/wp-content/uploads/2023/06/Benson-Hill-2022-ESG-Report.pdf
https://bensonhill.com/wp-content/uploads/2023/06/Benson-Hill-2022-ESG-Report.pdf
https://www.toogoodtogo.com/en-gb/download/2022-impact-report
https://www.toogoodtogo.com/en-gb/download/2022-impact-report

@ TESLA (B#Ealge TRV X—FIAICEIFLFHETS)

Master Plan Part 3

stainable Energy for All of Eé”‘

Executive Summary

On March 1, 2023, Tesla presented Master Plan Part 3 - a proposed path to reach a sustainable global energy economy through
end-use electrification and sustainable electricity generation and storage. This paper outlines the assumptions, sources and
calculations behind that proposal. Input and conversation are welcome.

The analysis has three main components:

Electricity Demand Electricity Supply Material Feasibility & Investment
Forecast the electricity demand Construct a least-cost portfolio of Determine the feasibility of

of a fully electrified economy » electricity generation and storage » material needs for the electric
that meets global energy needs resources that satisfies hourly economy and manufacturing
without fossil fuels. electricity demand. investment necessary to enable it.

Figure 1: Process overview

This paper finds a sustainable energy economy is technically feasible and requires less investment and less material extraction
than continuing today’s unsustainable energy economy. While many prior studies have come to a similar conclusion, this study
seeks to push the thinking forward related to material intensity, manufacturing capacity, and manufacturing investment required
for a transition across all energy sectors worldwide.

240w, 30w $10T 1/2

Storage Renewable Power Manufacturing Investment The Energy Required
% 10% ZERO

0.21% 6

Land Area Required 2022 World GDP Insurmountable Resource Challenges

Figure 2: Estimated Resources & Investments Required for Master Plan 3

The Current Energy Economy is Wasteful

According to the International Energy Agency (IEA) 2019 World Energy Balances, the global primary energy supply is 165 PWh)/
year, and total fossil fuel supply is 134PWh/yearl®, 37% (61PWh) is consumed before making it to the end consumer. This includes
the fossil fuel industries’' self-consumption during extraction/refining, and transformation losses during electricity generation.
Another 27% (44PWh) is lost by inefficient end-uses such as internal combustion engine vehicles and natural gas furnaces. In
total, only 36% (59PWHh) of the primary energy supply produces useful work or heat for the economy. Analysis from Lawrence
Livermore National Lab shows similar levels of inefficiency for the global and US energy supply®3.

Today's Energy Economy (PWh/year)

77.7: Electricity Generation 105.7: Waste heat

133.7: Fossil Fuels 133.7: Extraction/Refining

36.8: Industry

,/\\]33.?: Transportation ,/
g P

~ \ —
24.2: Residential
\ /
= B2z commercial

58.5: Usefulwork and heat
31.5: Renewables & Biomass T

Figure 3. Global Energy Flow by Sector, IEA & Tesla analysis

(HFT) TESLA Master Plan Part 3 (2023)
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1.3. B REB O TREG (TAMOILERTEEHRZFE D)
(D H2 Green Steel (Bt DL =0T AN\ VLD EEL. SEDILEIRETE)

Powering a new, clean
industrial revolution

Cleaning up steel is key to tackling climate change. As one of the world's dirtiest
industries, it is responsible for more than 7 percent of global CO2 emissions. By

bringing emissions close to zero, we are enabling sustainable steelmaking —
building a better, cleaner future for our planet.

(HAT)H2 Green Steel HP (2023412 AR &)
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https://www.h2greensteel.com/
https://www.h2greensteel.com/
https://www.elephantech.co.jp/mission/
https://www.elephantech.co.jp/mission/

@ Oxford Nanopore (3% ffit @ F| FA ] gE 1% )

Who we are, what we do

A technology with benefits that drive increased impact for broader communities

Direct sequencing PCR frea,
of DNA and RNA no amplification bias

Chemistry on
bespoke electronics

Simpler workflows, richer One platform for any sample; Rapid results Intelligent
Benefits "E::Is“' Inlom;:l;:nu information hcln’ding see the true scope in : analysis (e.g. adaptive s“"?:::m::‘_:::‘: large
q epig epigenetics your biology sampling)

Impact

Features Read length-agnostic Real-time analysis

Applications of our technology

Life science research: Understanding the biclogy of any organism

~ ) D =
\@ ) (#®) (»)

Animals Microbial

As a foundation for emerging real-world impact:

By ¥

)

Agriculture Industry Environment Biosecurity Education Consumer
Livestock Blomanufacturing Blodiversity Pathogen survelliance Genomics literacy
Cropa Food safety =DNA

| OPPORTUNITY AND FOCUS

Planet at a Glance

UNIQUE DATA Daily, Global 4 High-Resolution

Scanning Monitoring

LARGE Agriculture Defense Technology

ADDRESSABLE & Intelligence & Service
MARKET

Natural Resource Finance Insurance
Management

HIGHLY SCALABLE s
BUSINESS MODEL Model

(HAT) Planet Labs 2023 Investor Day Presentation
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https://nanoporetech.com/sites/default/files/s3/about/FY_22_sustainability_report.pdf
https://s29.q4cdn.com/903184914/files/doc_presentations/2023/Oct/10/planet-2023-investor-day-presentation-web-version.pdf
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1.4. B DHEFHDRREZMNTEHEZ2EHRDEHREH
@ Safaricom (B D42DHILFr—EBLEFNFNICHIKT—4)

The Spirit of Safaricom

The Spirit of Safaricom forms an important part of our human, intellectual, social and relationship
capitals. It is the foundation of our culture, and guides our beliefs, behaviours and language.

It comprises four key pillars - purpose, customer obsession, collaboration and innovation.

PURPOSE CUSTOMER OBSESSION
Belief - 'We transform lives Belief — We are simple, fransparent, honest
Behaviour - We are purpose driven Willing ond Able [RWA|

Language — | om Saforicom Language — | am notoriously customer ohsessed

COLLABORATION INNOVATION
Balief - ‘W= are partners in one ecosyste Belief — We ore o market shaper
Behaviour — We get it done, together Behavicur — We experiment and leam fast
Langueage — | own my inch and the collective Language — Go Beyond [Twende Tukiuke)

During the year under review, we continued to enable and empower staff to adopt and foster the change and culture that will suppert vs in our
purpose of transforming lives.

This involves:

Key slement Our anabling belisfs We measured our success
in FY2023 through a Pulse

Purpase *  Empowering others with the resources and autonomy to win Survey:

* Emphasise efficiency, production and value
*  Providing clarity and consensus on purpose and mission 8 8%
*  Removing impediments to achieving missions

For more on our Purpose, refer to The Social Value We Confribute on page 120 RESPD“SE rate

Customer Obsession *  Putting the customer at the centre 79%
*  lsing insights concerning the external environment to act on
opportunifies Engagement
*  Puiting the customer first, so that value will follow
* Promoting ownership and developing simple, clear customer- 94%

centric solutions Spirit Index
For more on Cusfomer Obsession, refer io page 30 P
Innovalion * Experimenting and learning quickly 8 3 %

*  Playing to win by doing what is right Dig"ﬂl First

* (Creating a safe space to speak up

*  Driving innovation and creativity 79(7
For more on Innovation, refer io Our Human Capitol on page 86 and o
Our Intellectuel capital on page 90 Customer Obsession

(HiFr) Safaricom ANNUAL REPORT AND FINANCIAL STATEMENTS 2023

Engineering students want to

work for Tesla and SpaceX more U.S. Engineering Students’ Rankings
than any other organization Universum 2022
At Tesla, meaningful engineering ideas L SpaceX n General Motors

can come from interns, analysts or

) . o Tesla

executives. We strive to minimize red : o v Toyota

tape so our engineers can be creative 2 NASA - Ford Motor

and solve engineering problems that

have never been solved. 4 Lockheed Martin 19 BMW Group

According to Universum's 2022 U.5. rankings. 5 Boeing 20 lnte'
6 Apple 26 Nvidia
7 Google 28 Honda
8 Microsoft 29 Blue Origin
9 Northrop Grumman 34 IBM
10 Raytheon Tech 38 AMD

Impact Report 2022 People & Culture 105

(HFr) Tesla Impact Report 2022


https://www.safaricom.co.ke/images/Downloads/2023-Safaricom-Annual-Report.pdf
https://www.safaricom.co.ke/images/Downloads/2023-Safaricom-Annual-Report.pdf
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Teladoc (S 3>

What we stand for

Our mission is to empower all people everywhere to live their
healthiest lives by transforming the healthcare experience.

t's an avdacious goal. Yet every day, we strive to ensure that the people and organizations we serve are alvays
cared for. That includes addressing the challenges and barriers to care that still exist for too many people—

around the world and in our own communities.

These realities guide our approach to corporate social responsibility as we work to contribute to a world inwhich
allindividuals feel seen. heard and empowerad to improve their health and well-being. Our guiding principles in

this pursuit include:

+ Exceeding consumer and client expectations by serving 2= a trusted partner and addressing their

whole-person care nesds

+ Building stronger, healthier communities by using our voice and our resources to help expand

equitable access to quality care across the globe

+Investing in our colleagues by fostering avibrant, inclusive work environment united by a common

mission and empowering people to succeed and be their authentic sehes

We are passionate about taking care of people

We are committed to unsurpassed quality

\We keep our promises

We lead with integrity. accountability and transparency
We stand up for what's right

We strive to create value

\We respect each other and value succeeding together

Teladoc

© Teladoc Health, Inc. Allrights reserved. 05
Exceeding consumer and
client expectations
In 2022, Teladoc Health celebrated our 20th year of delivering on the promise of virtual care. In that time,
what was once a novel approach to care delivery has become an expectation.
Today's consurmers want a high-quality experience they can trust to connect them with the care they need—and
maybe even care they didn't realize just how much they needed—at every step in their healthcare journey.
Meanwhile, arganizations demand increased value fram their virtual care investrments—from extending access to
care for underserved populations ta improving clinical sutcomes armang the people they serve
By the numbers
% 23%
60+ 42% ot
NETPROMCITER SCORE, OF MEDICARE ADVANTAGE MEMBER OF QUR WIRTUAL PRIMARY CARE
AKEY RIOICATOR OF STRONG MENTAL KEALTH VISITS ARE FAOM MEMBERS WITH DIABE TES OR
CUSTOMER EXPERIENCE PECHLE WHO SAY THEY WOULD MOT HYPERTENSICOHN ARE MEWLY
ETHERWISE SEEK CARE BIAGNGSED
Teladoc © Teladoc Health, Inc. All ightsreserved. 06
HEALTH
Improving health equity
QOur commitment to health equity is central to our company’s mission of
. . . i . A trusted partner
empowering all people everywhere to achieve their healthiest lives.
Inthe U.5., people of color
are rmore likely to use cur
900K +78 $18M services and more likely
to have a favorable view of
OF OURVISITS IN 2022 DELIVERED CARE AVERAGE NET BROMOTER SCORE VALUE G FINANCIAL AID TE Teladoc Health comparedta
TOPEOPLE WHO ETHERWISE WOULON'T (AKEY INDIEATOROF STRONG COVER THERARY FORLOW-INCOME
HAVE RECENVED THEATMENT CUSTOMER EXPERIENCE) AMONG BIVIDUALS the general population.
BLACKANDHISPANICUSERS
Our scale, combined with the breadth and depth of our services, enables us to deeply understand
what works, for whom, in what contexts. We are embedding health equity across the enterprise in
order to deliver equitable access, experience, and outcomes to all those whom we serve.
Saranya Loehrer, MD, MPH, Chief Health Equity Officer, Teladoc Health
Teladoc © Teladoe Health, Ine_ All ights reserved. 07

HFAITH

(HFfr) Teladoc 2022 Corporate Social Responsibility Report
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https://www.eisai.co.jp/ir/library/annual/pdf/pdf2023vcr.pdf
https://www.eisai.co.jp/index.html?redirect_ir=library/annual/pdf/pdf2023vcr.pdf
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Our Value-Creating Business Model STRATEGIC

Our valve-creating business model forms a fundamental part of our financial and intellectual APPROACH
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Updated approach to our
sustainability themes analysis

In 2022, we updated our sustainability themes
analysis for two reasons: firstly, to strengthen our
understanding of cur impact on our surroundings,
and secondly, to better understand how to act on
and work with the themes in practice to create the
biggest possible positive impact.

Ouwr sustainability themes analysis has always been
guided by the principle of taking a double view on
materiality — that is, considering both the impact
that we as a business have on the environment and
society, and the impact that identified themes may
have on us as a business.

Te assess our impact on our surroundings, we have
been guided by the level and intensity of attention
each theme has received from our stakeholders. To
assess impact on our business, we have considered
the reputational, operational, and regulatory risks

and opportunities that a theme could pose. This is

illustrated in matrix 1 to the right.

Te further strengthen our understanding of the
impact we have on our surroundings, we have
improved our insights on stokeholder perspectives.
We have done so by developing a mere individualised
stakeholder approach and by collecting insights

from stakeholder-specific and subject-matter experts
across our business to ensure that we thoroughly
understand what matters to each individual
stakehelder group. Our key stakeholder groups are:

= Covernments and corporate customers

= Current and future employees

* Investors and joint venture partners

= Communities

= Policymakers (e.q. regulators, international
standard-setting bodies)

* Energy opinion shapers (e.g. think tanks,
international organisations, NGOs)

Moreover, we also wanted to better understand what
type of action we should take to adequately address
our material themes.

As a new addition to our analysis, we have therefore
introduced a new matrix allowing us to compare the
novelty of stakeholder expectations to @rsted with
our current ability to meet these expectations. This
helps us identify which action is most appropriate
for each identified theme. Should we continue

or strengthen our efforts? Should we build new
capabilities to address a theme? Or should we
observe it for now, closely following developments in
expectations and potential impacts on our business?
This is illustrated in matrix 2.

Matrix 1: Defining material themes

Impact on our surroundings

@ Orsted (RT—IHRILE—DoDHFHT-GHFF. BHORENED LK TRIE S NEHIGZRET)

As shown, we have placed all our five key themes
under ‘Strengthen’. While we have worked with all
five for several years and have strong practices in
place, we need to further strengthen our capabilities
to adequately respond to the rising importance of
these themes.

Mext year, we will look into how we can further
strengthen our double materiality assessment,
including a particular focus on financial materiality,
to align our approach with the EU's upcoming
Corporate Sustainability Reporting Directive (CSRD).

On our website, yvou can read more about our
approach here and see the full results of the 2022
analysis here.

=

Our approach to mapping themes
and defining our response

Matrix 2: Defining appropriate action for each theme

Observe

Continue

Novelty of expectations to @rsted t

Build

Strengh

Impact on our business Ability to meet stakeholders' expectations

(K FRr) Orsted Green energy to power lasting positive impact



https://orstedcdn.azureedge.net/-/media/2022-annual-report/orsted-sustainability-report-2022.pdf?rev=eda5465ba5784866b6cea99e58088f94&hash=3BFD5F72E676043FA33114647E7C8C4D
https://orstedcdn.azureedge.net/-/media/2022-annual-report/orsted-sustainability-report-2022.pdf?rev=eda5465ba5784866b6cea99e58088f94&hash=3BFD5F72E676043FA33114647E7C8C4D

1.6. AT—IFRILE —DEEKBEANF ORI T EHEZFDEREH
@) Vital Firms (EBART—IHRILE — DB EERT—IRILE —QBELERBT 25 /3 F 2 RIEE)

STAKEHOLDER MODEL

FARMERS & SUPPLIERS THE GIRLS

-
Our farmers put animal welfare : Our girls supply ethically
at the heart of their operations. P produced eggs and butter. Qur
W ‘We compensate them fairly and

provide ongoing support. them the lifestyle they deserve.

network of family farms gives

CREW MEMBERS

Our investors believe in our model. EST. 2007 Our crew is committed to

STOCKHOLDERS

our mission. We provide a

.

o

L ——

= = We work to grow an enduring,
G W profitable business. supportive and empowering

work life.

ENVIRONMENT

‘We're conscious stewards of the incredible

CUSTOMERS & CONSUMERS

gifts of nature, including animals, land, Our customers and consumers show

air, and water. Our egg farmers do not the industry that ethics matter. We

use pesticides or herbicides on their work to bring them joy through
pastures, and we believe pasture rotation delicious food.

protects the health of the land.

VENDORS
COMMUNITY Our vendors fulfill our needs
Austin, Springfield, and Pasture throughout all aspects of our business.

Belt communities welcome us. We strive to be a consistent

‘We support working families and reliable partner.

and community initiatives.

Vital Farms is among a very select group of U.S. companies
that are publicly traded, B Corporation Certified, and
Delaware public benefit corporations. As a public benefit
corporation, we are legally required to balance our financial
interests with the best interests of our stakeholders. We
believe that prioritizing the long-term viability of all
stakeholders will produce stronger outcomes for everyone
over time, and that strong corporate governance is critical to
our success. We have established our corporate governance

structure with three goals:

Effectively addressing stakeholders’ interests At Vital Farms, we define Impact as a holistic ambition

Appropriately managing enterprise risks and active strategy that includes our ESG approach,

Fostering a culture of integrity throughout our organization our B Corp certification, DEI, risk mitigation, and

purpose-driven program development.

&

GOVERNANCE STRUCTURE

Our Board of Directors and its committees oversee the company’s overall risk management strategy, including ESG and
BOARD oF climate-related risks and opportunities. The Board receives quarterly reports from its Nominating and Governance Committee

DIRECTORS
v

that include ESG oversight along with annual reports from the company’s management-level ESG leadership on ESG goals and
initiatives. The Board also approves the company’s annual operating and capital budgets, which include operating expenses and
capital investments related to climate change mitigation and other initiatives.

Oversight of ESG matters is managed by our Board’s Nominating and Corporate Governance Committee and is reflected in the
committee’s charter. The committee oversees our strategy, initiatives, and reporting related to ESG, including environmental
initiatives and progress toward our ESG goals. Its oversight function also includes responsibility for overseeing risk
management with respect to ESG risk areas, including climate risk. Our General Counsel, Corporate Secretary & Head of Impact
presents to the committee quarterly.

Our SLT is the highest management level in our company. The SLT manages risks to our company, including environmental and
SENIOR climate-related risks, through regular reporting from several functional areas. The SLT includes our General Counsel, Corporate
I_EADERSHIP Secretary & Head of Impact, who reports directly to our Chief Executive Officer. The SLT manages our response to material
TEAM (SI.T) ESG-related issues, including adverse weather events and other climate-related matters, and regularly reports out to the Board
and its committees with respect to such risks.
¥

In 2022, we formed an ESG Steering Committee consisting of functional leadership and individual contributors from
departments across our organization, including operations, live production, supply chain, legal, people, and investor relations.
This committee is directly accountable for the strategy, ownership, and implementation of ESG goals and initiatives across our

business, including measurement, monitoring, and reporting on the progress of our climate-related initiatives to the SLT.

64
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https://vitalfarms.com/wp-content/uploads/2023/08/0323-VF-ImpactReport-FINAL-1.pdf
https://vitalfarms.com/wp-content/uploads/2023/08/0323-VF-ImpactReport-FINAL-1.pdf

QKry(BELGRT—IRINF—DHELT T —D A M)

Our stakeholders Examples of how we engage with stakeholders:

Kry's primary stakeholders are patients and employees; Euro-

pean, n?tio_nal and Llocal policy and Gove_mment officials; :Izlm‘u Patients Employees Investors Policy
along with investors and partners. ALl are vital for Kry to be
able to deliver value and sustainable care for patients across a
diverse and inclusive spectrum. . and Inberna L Weekly by e
European public health company performance events with trade
A technology campaigns e.g updates and reports, AGM associations e.g.:
Patients and healthcare Obesity, Miss meetings & quarterly « Digital Health
'. Those seeking care directly from Kry via the App or media: press Diagnosed board meetings Council
website. This can often be Pay as you Go, fully funded releases, (Board) * Tech UK
through public care agreements or reimbursements. slinsis) * Tech Alliance
patient (Sweden)
stories etc * Swedish
Employees
Healthcare professionals as well as operational
teams in functions including Operations, Technology,
HR, Legal, Commercial and Marketing. We strive to
deliver a purpose-driven culture.
Healthcare Professionals
Potential and current employees; working with them
to drive awareness of digital healthcare and supporting . .
them to deliver high quality care and new ways Broadcast: CRM/Push Bimonthly Quarterly Kry.health
of working. podcasts, TV, * i ings with pérmrma‘m:z
radio healthcare calls (Majority
Br
{Sweden only)
Investors
‘We work closely with our Board of Directors on various
topics to benefit from their collective experience on International Kry.se, Livifr, Newsletters Annual reports LinkedIn
efficiently scaling companies, investment directions events for Livico.uk
and value creation. Additionally we have a strong set of kR website
investors who we engage with frequently for guidance technalogy
and support on specific and relevant topics.
Social media: Linkedin Kry health Face to face
Instagram, website meetings
Policy and Government Twitter and
‘We proactively engage with European, Local, national Dl
m and regional Governments to embed digital into the [Ny
backbone of our healthcare systems. We share information
with policy makers on how our digital-first pathways can Kryhealth Linkedin
contribute to efficient and Low-cost healthcare delivery. ‘website

mert.iul. D T . . B Kry's secondary stakeholders include media and influencers, students
e e £ R L and future employees, decision-makers, competitors, trade associations,
primary care access. Core segments include Insurance

the media, employer organisations and interest groups.
and Life Sciences. (D ehens

(H ) Kry Sustainability Report 2022

HRT—IRILE—DEE A
Stakeh pe of Engagement
STAKEHOLDER Consumers + Encouraged feedback and engagement through social
media platforms
» Provided shopper incentive programs and product
sampling, where possible
VALUE CREATION Customers » Collaborated to promote accessibility of nutritious,

sustainable plant-based protein options

Entered into a joint venture and strategic partnerships to
expand our reach into new markets, customer segments,
and global communities

We engage stakeholders to align on ESG issues and

efforts that are relevant to the welfare of our consumers,
customers, suppliers, investors, and the local communities
in which we participate, which we believe supports long-
term value creation. Our product portfolio directly involves
initiatives that support our social mission, the cultivation of
long-term commercial partnerships and opportunities, and
the reduction of our ESG risk exposure.

Lecal Communities

Surpassed our goal of 1 million meal donations in response
to the COVID-19 pandemic

Provided 5 million meals to food banks, hospitals, front-line
organizations, and vulnerable communities

The following chart provides brief summaries of our

approach to stakeholder engagement as well as some Non-governmental Partnered to advance clinical research on the benefits of

areas in which we collaborated in 2020 and 2021 to Organizations (NGOs) - plant-based diets
address our shared objectives. Academic Institutions and . T .
Nonprofits » Collaborated on sustainability-focused youth education

initiatives

(Hi7T) Beyond Meat ENVIRONMENTAL. SOCIAL.AND GOVERNANCE UPDATE JULY 2022
@ Oxford Nanpore (W RTFEYTAHINF RIAHI DIEE

Sustainability governance

Key principles and governance highlights for 2022 Sustainability governance structure

We are committed to conducting all of our business in an
honest and ethical manner, and we are proud of our ethical
standards. These values and our approach to sustainability
is directly linked to cur business strategy and our vision to
achieve the analysis of anything, by anyone, anywhere.
Robust corporate governance and embedding a culture

of risk identification and mitigation is a key part of achieving

- We have policies and procedures in place that reflect our
ethical standards._ In 2022, the Board approved a new
Conflict Minerals Policy to document our commitment to
ssourcing components and minerals from companies that
share our values for human rights, integrity, and
environmental responsibility. This includes the responsible
sourcing of minerals through our global supply chain.

Sustainability governance

(LHFT)

our strategy:

- We voluntarily comply with the UK Corporate Governance
Code and, following the appeintments of Duncan Tatton-
Brown as our new Board Chair and Wendy Becker as
Senior Independent Director, we are currently fully
compliant with the Code

Oxford Nanopore SUSTAINABILITY REPORT FY 2022

[l Board Ievel Managemant level

Board

The Board has overall responsibility for sustainability.

This includes overseeing performance, and evaluating and
monitoring risks. The Board will review our Sustainability
Reports prior to publication. ESG and sustainability is an
agenda item for the Board at least twice each year. The
Board is supported by the Audit and Risk Committee.

Operating Committee

The Operating Committee’s role is to develop the
Company’s purpose, values, objectives, culture, and
strategic and long-range plans. The Operating Committee
also discusses and considers risks and reviews the
Sustainability Report prior to approval by the Board.

EHS Committee

An operational and strategic pathway feeds into the
Board through the Operating Committee supported by the
EHS Steering Committee.

The EHS Steering Committee meets on a biannual basis
and is a cross-functional committee led by Gordon
Sanghera (CEQ), which has responsibility at management-
level over all environmental, health, and safety issues
facing Oxford Nanopore, including climate-related risks
and oppertunities.
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https://downloads.ctfassets.net/h8qzhh7m9m8u/4ibsDtRkiSYpt3HsBk1hz0/0bf0ade6f100fc2d80674aba8bc58139/sustainability_report_A4_v3.pdf
https://downloads.ctfassets.net/h8qzhh7m9m8u/4ibsDtRkiSYpt3HsBk1hz0/0bf0ade6f100fc2d80674aba8bc58139/sustainability_report_A4_v3.pdf
https://investors.beyondmeat.com/static-files/6fcd4169-617f-4fe2-9b40-cdfd8de77be3
https://investors.beyondmeat.com/static-files/6fcd4169-617f-4fe2-9b40-cdfd8de77be3
https://nanoporetech.com/sites/default/files/s3/about/FY_22_sustainability_report.pdf
https://nanoporetech.com/sites/default/files/s3/about/FY_22_sustainability_report.pdf
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https://www.jpx.co.jp/listing/stocks/new/jr4eth0000002nzm-att/10KOKUSAIELECTRIC-1s.pdf
https://www.jpx.co.jp/listing/stocks/new/jr4eth0000002nzm-att/10KOKUSAIELECTRIC-1s.pdf
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